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Competitors during one of the events.

Maersk, Qatar Petroleum raise
money for diabetes initiative
M

aersk Oil Qatar (MOQ) and Qatar
Petroleum have jointly hosted a corporate challenge event, which raised
up to $100,000 for the ‘Action on Diabetes’
initiative.
In all, some 105 participants from 21 teams
representing 18 different local companies and
organisations competed over two days – pitting their leadership skills and physical ﬁtness
against each other.
Maersk Oil’s ‘Action on Diabetes’ partnership and the challenge event was delivered as
part of the company’s comprehensive corporate social responsibility programme.
The competition, held in Zekreet
area, also raised awareness on diabetes

through its activities.
“The Maersk Oil and QP event was a great
success and it offered an opportunity for us to
raise awareness of diabetes in an engaging and
fun way. We are particularly pleased that the
event raised $100,000, which will be donated
to our ‘Action on Diabetes’ partner the Qatar
Diabetes Association (QDA),” Maersk Oil Qatar managing director Lewis Affleck said.
“Qatar Petroleum was very pleased to
partner with Maersk Oil and deliver this innovative desert challenge event. Qatar Petroleum entered two teams in the competition.
It was a great team building opportunity and
a great way to raise awareness of diabetes in
Qatar,” QP Public Relations and Communi-

cations director Ali Telfat.
During the competition, teams
combined mental agility with strong
physical performance over four demanding stages -desert gym - highlighting the importance of regular exercise and a healthy lifestyle to reduce
the risk of diabetes; insulin factory;
carbs in the night and health check.
The event offered participants a
great team building and networking
opportunity as they raced to solve
challenging leadership and team
problems, all with a diabetes theme.
Competing were teams from Maersk
Oil, Qatar Petroleum, Supreme Health
Council, QDA, RasGas, Oxy, Gasgal, Dolphin Energy, Schlumberger,
Gulf Drilling International, Al-Watan
newspaper, Baker Hughes, Halliburton, Williams Advanced Engineering,
Al-Shaheen Weatherford, Agency 222,
Rowan Companies Plc and Resolution
Productions.
SportTident electronic timing
equipment was used to time the event
– with each competitor carrying a
small electronic chip on an armband
attached to their wrists.
The chip was used to record bonuses, penalties and timing for each stage.

At the end of the competition, the
Maersk Oil team-‘Walk in the Park’
emerged the overall winner.
Team leader Thomas Due said: “The
event was brilliantly designed to be a
physical challenge, as well as a logic
capability, team work and collaboration challenge. I’d like to say a big
thank you to Maersk Oil and QP who
made the event possible and to the organisers and marshals who delivered it
so smoothly. We very much look forward to defending our title next year.”
‘Action on Diabetes’ partnership
between SCH, Hamad Medical Corporation, the Primary Healthcare Corporation, QDA, Maersk Oil and Novo
Nordisk, which celebrated its oneyear anniversary earlier this month,
has identiﬁed and delivered many
projects that contribute to building
awareness and understanding about
diabetes in Qatar, as well as concrete
efforts to help combat the condition.
This includes the ﬁrst accredited nurse training programme
for diabetes, Qatar’s ﬁrst diabetes
brieﬁng book, implementation of
a national IT registry solution and
various awareness and education
programmes.

l Jazeera Children’s
Channel (JCC) has enhanced its partnership
with BBC Worldwide, the
commercial arm of the BBC,
to offer a wide range of new
television shows for its Arab
audiences.
JCC will be able to offer
over 180 hours of new BBC
programming with a range of
genres such as natural history,
pre-teen content, adventure,
comedy and animation.
The shows are fun, appealing and informative, and
consistent with JCC’s content
strategy around a strict selection process to ensure that all
broadcasted content supports
children’s self-esteem, creative thinking, and interactivity, thus becoming a part of
their learning process.
All programmes will be
dubbed into classical Arabic
and will be broadcast on JCCTV and Baraem TV in early
2013. Rashed al-Qurese, acting director of sales and media rights, JCC said: “Both
JCC and BBC have a strong
tradition of providing quality
entertainment to their audiences. This new selection of
creative and intelligent series
will expand on our schedule
of programming that children will love and parents will
trust.”
Natasha Hussain, territory
manager Middle East & Africa,
BBC Worldwide added: “This
deal further builds on the
strong relationship we have
with Al Jazeera Children’s
Channel.”
Programming
includes
original wildlife documentaries such as Deadly 60 and

Rashed al-Qurese
Deadly 360, and the natural history children’s series
Andy’s Wild Adventures.
Other shows include Leonardo – the exploits of young
Leonardo Da Vinci and MI
High, an adventure comedy
about a division of teen spies.
Animated comedy shows include Me and My Monsters; a
comedy show combining puppets and live action, and In The
Night Garden, a televisual representation of a nursery rhyme
picture book for preschoolers
on Baraem TV.
Another new show is Baby
Jake, a live action/animation
series featuring a nine-month
old baby living in a windmill
with his parents and ten other
children.
The selected programming
also includes The Adventures
of Abney and Teal – animated
adventures of two friends, in
the middle of the big city.

Promotion draw at LuLu’s Al Khor Mall

Vaishakh Anil (Coupon No.3305313) and Seba Renny (Coupon 3309322) are the lucky winners of the `Dream Drive with LuLu’ Mercedes Benz
promotion draw held at LuLu’s Al Khor Mall yesterday. Inspector of the Ministry of Business & Trade Saleh al-Anzi was present. Two E-300 cars were
given away as the prizes to the winners. Regional manager Shaijan M O, general manager T Padmanabhan and administration manager T Rafi and
other officials from the LuLu Group were present at the mega draw.

Qatargas’ safety milestone
in ﬂaring recovery project
T

he Qatargas Jetty Boil-off Gas Recovery
(JBOG) project recently achieved a major
safety milestone by completing ten million man-hours without any lost time injury
(LTI).
Nearly 3,000 people from around the world are
working on this crucial project, which aims to recover gas currently being ﬂared during liqueﬁed
natural gas (LNG) ship loading at the Ras Laffan
port.
When fully operational, the JBOG project will
recover the equivalent of some 0.6mn tonnes per
year of LNG, which is sufficient natural gas to
power more than 300,000 homes.
Construction activities on the JBOG project
started in 2010. The project, which is part of
the common facilities projects at Ras Laffan Industrial City in the north of Qatar, will enable
boiled-off gas to be collected from LNG ships
and compressed at a central facility.
The compressed gas will then be sent to the
LNG producers to be consumed as fuel or converted back into LNG.
“Safety is a core value in Qatargas and an integral part of our culture at every level...We will
continue our focus on safety and ensure that all
our operations and projects are executed to the
highest safety standards,” Qatargas CEO Sheikh
Khalid bin Khalifa al-Thani, said.
Ten million man-hours without LTI was a remarkable milestone for the JBOG project, Sheikh

QG JBOG completes 10mn manhours without LTI.
Khalid bin Abdulla al-Thani, Qatargas Chief Operating Officer (Engineering and Ventures), said.
“Our incident and injury free programme

which has improved the safety behaviour of everybody on the project has been a major contributing factor towards this achievement.”

